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Faces of Regend Park, 2005 - | ommissioned by the City of Toronto, the farge laminated panels in Kegenl Park

which are adapled 1o the architecture of the contest - show the faces of 12 local inhabitants

I started when 1 was aboutl twenly. Some of m
[riends were graffiti artists and | enjoved waltching
them. but 1 still knew | wanted to do something else.
| started by placing large black and white photo-
graphs that | developed in the dark room, and ex-
perimenting with professional architectural prints.
Even the images | pholographed were more artistic
than classic, they looked more like paintings. In the
beginning 1 only applied them to metal, but then |
experimented with other surfaces and | started us-
ing a sort of glue that | made myself out of Nour and
waler which gave me greater range.”

Fauxreel studied Film and Sonic Design in Car-

leton Universily in Oltawa, but he considers himself

self-taught as his interest in photography started
aflter he had finished studyving. “In the beginning.
| just thought it was the besl way to gel my work
noticed in the city. My first piece of streel art dates
back o 2002, photos I'd taken in London, of ar-
chilecture but still artistic. In time, 1 started really
thinking about what 1 was doing, the reason why 1
was =0 dedicated Lo a |J:||‘[i-‘.'|lL‘Jl' "-II'H__il'l. t_ whal the
message behind it was supposed to be. And 1 re
alized 1 was particularly interested in portraits. in
people: being human 1 analvzed mysell and others.
I wanted to hear their stories.”

He started accepling commissions and in the

meantime dedicated himself to his projects, be

Gaspesia: Les portrails en papier. zon - These Do por
workers of the Gaspesia paper mills (Chandler, Quebes

coming increasingly interested in public art and
[urthering his own vision. =1 was [ascinated by those
people who are rarely represented. Advertising 1s
King and. especially in North America. is domi

nated by white faces. [ wanted to explore the more
unusual characters, those whose faces had hidden
meanings, who would dgel others interested in who
they were. At the same time, working on advertising
billboards further changed mv methods: | started

trealing street ard Lhat would make passersby won
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erifit was advertising or not. 1 basically wanted to
Play withy people
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5 perceptions, push lmits, go over
lhis is even how the Vespa Squareheads

Project we . B
JECl was born, with four guvs whose heads have

Wen A Work -

The Pipe Wrencher, 2omo
The Wall Impressions
project shows evenvday
people in evervday activ-
ilies, such as this Gclon
worker depicted in To

Ot

Phis is why the size of the picces

suil the '~.||r1':11|m1i|'|_1; area: they often

be huge to be visible within the context -

He has recently moved towards cols
abstract paintings. “My photographs L
wavs heen in color, even though archil
printers prinled them in black and
In the beginning | adapled mvsell 1
but I enjov working wilh color. Absl
serves as a break [rom my social work
is extremely intense. | need to alter
distance mysell, The “abstract world’
me more freedom in the rhythm
of the lines and colors: 1 blend a1
stvles. As [ said, change is vital Tor m
wise 1 feel pigeonholed, like in a con
production, and I'm alraid then tha
ple would only commission me [or :
tvpe ol piece. Bul for the momeiil [ 1

COMIMISsIons

Ven At Work - on my ideas: Lhes

The Measurer, 2008 e the chance

wnother picce. this time Ll
¥ 111 L

in Vancouver, from the  velop aflt

huge Wall Impressions 4 challenge. ©
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